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Abstract

This work investigates nicknames among women in Anam culture. It specifically focuses on the pragmatic and cultural meanings of those nicknames answered by Anam women in historic times. The onomastic theory and the conceptual metaphor theory were adopted in this research. Twenty women were purposively interviewed from four villages out of the eight villages of Anam. It was discovered that beauty, skills and personality are the forefront criteria for nicknaming Anam women. Secondly, the nicknames do not have patriarchal undertones. The nicknames invoke the pragmatic acts of complimenting because the nicknames given emerged from the cordiality between the name maker and the nicknamed. The nicknames answered portray the socio-cultural beliefs of the people. In addition, the nicknames are metaphorically laden with meanings like ‘Asamma’ (‘Asa’ is a shiny sweet fish, which metaphorically represents a beautiful woman), ‘Mmilinzu’ (‘mmili’ is a river, calm and peaceful. It means unperturbed beauty), ‘Mmilimma’ et cetera.  This is because the ‘Anamites’ are socio-culturally distinguished for their prowess in farming (agriculture, fishing and hunting). Finally, the conceptual metaphors inherent in the nicknames are: PERSONALITY IS A SIGNBOARD, WOMAN’S BEAUTY IS A TAR ROAD, WOMAN’S BEAUTY AS A RIVER, WOMAN’S FERTILITY IS A FERTILE YAM FARM, WOMAN AS AN EAGLE, WOMAN’S HUGENESS AS A HIPPOPOTAMUS, WOMAN’S BEAUTY IS AN ‘ASA’ (FISH), WOMAN’S GREATNESS AS ‘IJELE’ MASQUERADE, WOMAN’S NOBILITY IS AN ‘IROKO’ TREE AND WOMAN’S BEAUTY IS SPOTLESS. The study, therefore, concludes by saying that the nicknames answered by Anam women reflect the people’s rich culture of farming, fishing, masquerade, ‘Ine Ezi’, ‘Ive Okpu’, Naming, Age grade, ‘Omugo’ et cetera.  
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Introduction

The world would have been a boring and monochromatic place if they were nothing like names. Human beings, animals, places, events, things, ideas, concepts and everything that was so created has a name. Names always come about in the interaction between people, a language community and their environment. A person gives a name to the referents which he or she feels are worth naming (Ainiala et al, 2012). Names are means of identification, reference and pointers in any language. It performs cultural, social and interactional functions (Ainiala and Ostman, 2017).

Parents give names to their children based on the circumstances surrounding their birth or the father’s status. Similarly, people get nicknames based on other people’s perceptions of them or their relationship with others. Onumajuru (2016) submits that Igbo names structurally fall into three categories: lexical, phrasal and sentential. She posits that for ‘Ndi Igbo’, a name is not just a tag of identity or personal label but a story and an expression of the events and circumstances surrounding the birth of the child as well as the parents' life experiences and worldview.

 In Anam, nicknames are given by parents and relatives to their children as a means of expressing love and affection and it is seen in names like ‘Nwa-amulu-amu’ (a precious child) ‘Makali’ (excessively beautiful) et cetera. It could also reflect the child’s physical appearance as in ‘Nwanyi ka ibe ya’ (this means a particular woman is superior to other women). It could also reflect the expectation of the parents on the future well-being of the child in terms of attitude, character et cetera as in ‘Ezelu- agbo’ (one who has a good character worthy of emulation). Another reason could be to portray the rich reputation of the family or lineage as in ‘Agbo-mma’ (beautiful lineage). For the women, when they get married, they are given another nickname either by their husband’s mother; mother in law, husband’s sisters or other women that are married in that family. Anyone from the husband’s family can give the new bride a name. It, therefore, means that every woman in Anam has at least two nicknames; one or more from her father’s house and another from her husband’s family. Two or more names are answered by the woman. She bears her maiden nickname when she travels to her father’s house and her ‘Agbala’ nickname when she is in her husband’s home. The names were given from the motive of love and to formally usher the woman or bride into her new family. She is given a nickname to give her a sense of belonging as she will be known by all and addressed by her name in the community.  Nicknames given to Anam women were based on the woman’s physique, the personality of the woman, family background, the husband’s personality et cetera. Most of the given nicknames have deeper undertones and symbols. 

The thrust of this study is to examine the cognitive metaphors inherent in those nicknames answered by Anam women that show their rich cultural beliefs and values. Nicknames given to women from Anam culture are usually laden with deep meanings that speak more than the mere mentioning of the name. Nicknaming is used by people in Anam culture to maintain cultural cohesion and sustenance. It is observed that the twenty-first Century women from Anam culture now pride themselves in bearing nicknames like Fan, Air-condition, Concord, Holland, Video, Main-market et cetera which do not have meanings showing their roots, cultural beliefs and values. This is often attributed to cultural developments such as migration, cultural diversity and urbanization. The study will fill the gap in learning by examining the cognitive metaphors inherent in the nicknames and the pragmatic and cultural meanings of those nicknames answered by women in Anam culture. 
A Brief History of Anam Community

Anam community is a mega community of eight villages strategically located in Anambra West Local Government Area of Anambra State. The eight villages of Anam are Umueze, Umuoba, Mmiata, Iyiora, Umuikwu, Umudora, Oroma-Etiti and Umuenwelum Anam. It is actually an ancient community with a great cultural heritage and history deep in agriculture, animism, arts, oratory, philosophy, masquerades, wars, gods & goddesses. It is surrounded by three historic rivers: Ọmambala River, river Niger and River Ezichi. Anam culture includes traditions like ‘Nzurani’, ‘Inezi’, marriage, naming, ‘Ote’, ‘Oba’, ‘Ichi Iyom’, ‘Oniozu’, ‘Mgbabuoku’, masquerades, ‘Mgba’, ‘Omugo’, ‘Olu-Oba’, age grade, ‘Tigolotigolo’, ‘Adah’ festival, ‘Igbaji isi’, ‘Ikwo iyi’, arts of farming, et cetera. The people of Anam are known for their hospitality, honesty, resilience, and hard work. 
Significance of Study

This research is important because it carries out an onomastic study of nicknames among women in Anam culture by examining the cognitive metaphors which abound in the nicknames. This study will be of great benefit considering the indispensable roles naming plays in any sociocultural situation. Nicknames create bonds, friendships and trust among their bearers. It is also used to signify that one is a member of a group. The findings in this study will be of great benefit to linguists, future text writers and researchers and to Anam people in Anambra State.

For linguists, findings in this study will improve the field of sociolinguistics especially as it carries out a diachronic study of the historic meaning of nicknames among women in Anam culture. This is because, there is a relationship between language and culture and the way nicknames are given varies from language to language and from culture to culture. 

Again, this study is equally important to future text writers and researchers in the field of onomasiology, because it will serve as a reference material with which they can carry out further research. It will help future text writers to project and enliven those nicknames that tend to be forgotten. This will also reveal the rich cultural, and social situations in Nigeria.

Finally, to the Anam people in Anambra State, findings in this study will enable them to appreciate and seek ways to bring back to use those historical nicknames which are almost forgotten. Again, it will bring to their consciousness the meanings of those nicknames which were used in the time past as it portrays their cultural beliefs and values.
Research Questions

The following research questions will guide this study and they are:

1. What nicknames are prevalent among Anam women?

2. What conceptual metaphors are prevalent in the nicknames?

3. What are the conceptual meanings of those nicknames answered by women in Anam culture?

4. What is the classification of nicknames in Anam culture?

5. What are the social and cultural implications of nicknames among Anam Women in Anambra State?

6. How do nicknames portray some cultural and social ideologies of the Anam culture and by extension to Nigeria?

Conceptual Framework

Onomastics, Names and Nicknaming 

Onomastics is got from the Greek word ‘onoma’ and which means names. It is therefore the study of proper names. George Redmond (2007:1X) submits that “names are special words that we use to identify a person, an animal, a place or a thing, and they have a meaning. In many cases that meaning will lie concealed in the name’s history, but in others, it will be transparent”. According to Harder (2008: I), names are “words signifying special and tangible things, either living, as in the case of a person or an animal, or inanimate, as in the case of a place or a concept”. He further classified different kinds of human names. These include personal names, first names, which are the names given to people at birth and last name which is also called family name or surname. William Bright (2003) further stresses that people use ‘name’ when they refer to almost everything. He also claims that names are synonymous with the word ‘noun’. He distinguishes two types of proper names: personal names or anthroponyms and place names or toponyms. Since this work is interested in anthroponyms or personal names, it will be relevant to enumerate the various forms of personal names which Clark (2005:456) terms ‘bye-names or idionyms. “Bye names are technical terms for an element added… to an idionym for more secure identification”.  Personal names could be in the form of pet names, nicknames, first names, middle names, surnames, family names et cetera. However, the focus of this work is on nicknames.

Scholars in various disciplines have shown considerable interest in nicknaming practices and the roles that nicknames play in social life. Sociolinguists consider nicknames as part of the study of systems of personal address. Anthropologists see nicknaming practices as part of the study of kinship terminologies and the social organization of the communities under study. Folklorists have explored the nature of nicknames as folk expressions and social psychologists focus on their uses as observable mechanisms of group life (Mashiri, 2004). Holland (1990: 258) claims that “nicknames rarely if ever serve a single function, but instead simultaneously play a variety of roles within the environments in which they occur.” Again, De Klerk and Bosch (1997) posit that “the use of nicknames is socio-linguistically complex as they serve a range of functions over and above the merely referential function fulfilled by the first name”. so, nicknaming means different things to different people depending on the sociolinguistic context it is used. This study is also interested in the socio-cultural roles which nicknames perform in Anam culture.

 Harder (2008: I) notes that nicknames could originate from the recognition of a person's physical characteristics or verbal relationship or from an association of ideas. Nicknames tend to carry louder forces than conventional names even beyond their original sociocultural setting.  People get their names or their legal names from the situations surrounding their birth, their positions in the family, religious positions and social positions et cetera. Filani and Melefa (2014) see nicknaming as a way of reinventing one's identity or that of others. In Anam, people get nicknames based on other people’s perceptions of them or their relationship with others. Women are given nicknames when they get married either by other ‘Agbala’ women that were married in that family, the husband’s sisters or by the husband’s mother; mother in law. A consensus is reached by the name-giver and the nicknamed before a nickname becomes widely accepted in the community. Whenever a woman is given a name she does not like, she refuses to answer such a name. Names given usually have positive connotations. It is unheard of in Anam culture that an ‘Agbala’ woman does not have an ‘ava otu’ (nickname).

Ogunwale in Eze (2020) remarked that the idea of naming is onomastic, and is contextualized within the premise of its social and cultural ideologies. In nicknaming, the socio-cultural background of an individual needs to be taken into cognizance. In other words, different people around the globe have expunged different ways of naming. The same name differs based on our cultures. A name given to a child in a particular situation in one culture may be different from the one given to another child in that particular situation in a different culture. Eze (2020) affirms this by stating that some nicknames given to Umunze women were extolling while some were derogatory. She further added that nicknames were given to Umunze women based on the personality of the bride and the groom, this is because of the unity, closeness and communal living that exist among Umunze women. Saeed (2007:27) asserts, “Names after all are labels for people, places, and often seem to have little other meaning”.  Hornby in Ajileye and Ajileye (2012:195) asserts that “A nickname is a name given in addition to, or altered from, or used instead of the real name”. Bechar-Israel (1995) further states that, “a nickname is a name we receive in addition to our legal name [which is] usually given to us by the people surrounding us”.  Again, McDowell in Filani and Melefa (2014) argues that, "nicknaming practices are widely distributed, and everywhere contoured to the cultural matrices in which they operate”. This is also seen in the work of Adebileje (2012). It compares the lexical and contextual meanings of nicknames which was provided based on the cultural background of Yoruba brides and the results showed that 58% of selected nicknames coined by brides are used to compliment in-laws, 17% are derogatory and 25% perform a dual function of insulting and complimenting. Also, Akintola and Ayantayo (2016) realized that the nicknames used by Yoruba brides for their in-laws perform an illocutionary act of eulogizing, respecting and insulting/chastening.

 Finally, Thomas Odia et al (2017) affirms that in the formation of a name; most African cultures do not forget their roots, lineage, future and destiny. From the foregoing, nicknames are added to the bearer’s official name to show that one is fit to be a member of a given group or society.

These mentioned works through their beautiful contributions give the present study an insight. However, this work carries out an onomastic study of nicknames among women in Anam culture using the conceptual metaphor theory and onomastic theory to analyze the data gathered.
Nicknames as Metaphorical Representation

The names people bear are metaphorical if their meanings are not on a literal plane and so cannot be found in the dictionary. Leslie and Skipper, (1990: 274) posit that names cannot be understood without the revelation of situational and contextual exigencies. They further explained that when a person receives a nickname, the meaning can be ascertained by studying the social conditions in which the name sprang. Nicknames given to Anam women in Anam culture are metaphorically laden with meanings. The names sprang from the social and physical conditions that have modelled Anam’s cultural beliefs. The ‘Anamites’ are surrounded by river bodies and so they have a belief system that anything about the river is good. Consequently, nicknames like Mmilinzu, Mmilimma et cetera are given to extol the beauty of the river. For one to determine the meaning of any nickname in Anam, the contextual exigency associated with that name should be studied. In Anam culture, a stereotypical ‘agbala’ must be tall (huge), dark or light-complexioned, beautiful with an oval face, and beautiful dentition and adorned with graceful movement and balance. So, anything that is huge, the finest of its kind in Anam, calm, smooth et cetera is usually likened to as beauty. Nicknames given to women in Anam culture has conceptual metaphor because the people tend to use concrete realities within their physical location like ‘akum, mmili, asa, ijele et cetera to explain ideas that are abstract like beauty, fertility, personality, prowess et cetera.

Theoretical Framework

The two theories that will guide this study are the onomastic theory and the conceptual metaphor.

The Onomastics Theory 

This is the study of proper names as already explained. Its various branches are toponym; which studies proper names of places, anthroponym; personal names of people, literary onomastics and socio-onomastics. This study is interested in socio-onomastics as it studies nicknames of women in relation to Anam culture. Meanings of names (nicknames) cannot be sieved from their cultural undercurrents or inclinations.     

Conceptual Metaphor Theory

Conceptual metaphor theory (CMT) was derived from the work of George Lakoff and Mark Johnson titled Metaphors We Live By in 1980. According to Lakoff and Johnson (1980), “metaphor is pervasive in language since it is pervasive in thought and action; cognition itself is deemed to be metaphorical. Put differently, linguistic metaphor is considered to be a natural consequence of underlying metaphorical thought; they are surface reflections of conceptual mappings between different cognitive domains”. CMT claims that metaphor is a fundamental part of human thought; ‘our ordinary conceptual system, in terms of which we both think and act are fundamentally metaphorical in nature' (Lakoff and Johnson, 1980).  It further claims an intimate relationship between, language, culture and cognition. The basis of metaphorical cognition is a system of conceptual mapping between cognitive domains. Lakoff (1993) describes conceptual metaphor as, “a cross domain mapping in the conceptual system” and emphasized the ontological association that they induce in our minds”.  He further notes that metaphorical mappings ‘preserve the cognitive typology (that is, the image- schematic structure) of the source domain'. Proponents of the theory claim that people construct many concepts by mapping abstract conceptual domains into their knowledge of concrete domains. Source domain are those literal entities, processes and relationships linked semantically and apparently stored together in the mind as part of our encyclopedic knowledge. Abstract domain is got from abstract concept of our experiences and takes its structure from the source domain. Domain refers to the ontological traits associated with a specific idea or entity. This underlying conceptual metaphor is usually described using uppercase letters in the formula: 

X IS (or AS) Y: where X represent the target domain and Y the source domain, or as Lakoff (1993) mnemonics, TARGET DOMAIN IS SOURCE DOMAIN (Ezeifeka, 2018). It is claimed that abstract concepts, for example, ‘argument, life and time' cannot be thought of without referring to some concrete domain to help conceptualization.  (for example, war, journey and money respectively). In other words, argument is conceptualized as war, time as money and life as journey. CMT terms ‘argument', ‘time’ and ‘life' as the ‘target domain', while ‘war', ‘journey' and ‘money' as the ‘source domain'.  These are called the linguistic or metaphorical expressions, which is quite different from the conceptual metaphor. The mental images created by these linguistic metaphors are the conceptual metaphor. Charteris- Black (2004) says that, “a conceptual metaphor is a formal statement of any idea that is hidden in a figure of speech…that can be inferred from a number of metaphorical expressions and this (inference) helps to resolve their semantic tension (i.e. of the metaphorical expressions etc.). Again, he says that the linguistic metaphor is “any word or phrase that causes semantic tension at the linguistic, cognitive and pragmatic levels, resulting in a shift in domain use”. This theory is important in this research because, the nicknames that women bear in Anam communities have a link with the language, society, cognition, belief system and their culture. The nicknames of women in Anam are highly metaphorical. There is the cross-mapping of conceptual domains, wherein, the source domain is used to explain the target domains in their nicknames. These metaphorical associations are drawn from things, events, festivals, traditions, beliefs and happenings within the eight villages of Anam.  

Research Methodology

This research is qualitative and descriptive in nature. Qualitative research helps in understanding underlying reasons, opinions and motivations. Qualitative research design was used for this research. Data were got from interviews and observation, because the researcher is from one of the eight villages in Anam. Twenty women from four villages out of the eight villages in Anam were interviewed. The villages consist of: Umueze, Umuoba, Oroma-Etiti, and Mmiata Anam. The interviewees gave a minimum of their two nicknames and the sociocultural meanings of the names. A total of forty-seven (47) nicknames were collected. Twenty respondents from only four villages in Anam were purposively selected by the researcher, which is a representative of many persons so as to conclude the study within the given time frame. Data collected will be analyzed using the conceptual metaphor theory wherein: X IS (or AS) Y: where X represent the target domain and Y the source domain, or as Lakoff (1993) mnemonics, TARGET DOMAIN IS SOURCE DOMAIN (Ezeifeka, 2018)
Data Presentation and Analysis

The data collected was tabularized for ease of understanding and assessment. Two categories of analysis will be carried out. The first will be to look at the pragmatic and cultural meaning of nicknames under the following classifications; personality, physique and family background, while the second phase of analysis is to pick out the conceptual metaphors inherent in those nicknames.
Classification of Nicknames Based on Personality

	S/N
	Nicknames
	Pragmatic Meaning
	Cultural Meaning

	1.
	Signboard
	A person who is worthy to be noticed anywhere
	A spectacular person/ personality

	2. 
	Akaemetụ

	A beautiful woman that cannot be touched by everyone. 
	A woman who is flawlessly beautiful or one who is spotlessly beautiful.

	3.
	Ezikolota
	A beautiful tar road that is admired by all
	A woman who is beautiful and has a lot of potentials

	4. 
	Akwaugo
	The eagle is a bird that is rarely seen and so is its eggs. It is revered in Igboland.
	A woman whose beauty is rare and priceles

	5. 
	Otuodo
	Odo is a thing that stands out in every ramification. 
	A woman who is outstanding among other women. A spectacular personality that is 

admired by all 

	6.
	Anịọvụnemeji
	A fertile land that brings forth big and healthy yams.
	A fertile woman/ a woman that brings in great luck and fortune.

	7.
	Nne ụmụagbala
	The mother of all mothers
	 A woman leader or a leader

	8.
	Egwuegwu
	An acrobatic dancer
	A woman who is skilled  in dancing 

	9.
	Otionyekayaenu
	One whose wisdom outshines and supersedes even the mightiest
	A woman whose argument and judgement supercedes all and sundry

	10.
	Ịyanja 
	 An acrobatic dancer
	 A woman who is a great dancer

	11.
	Okonoko
	 A person who is showy 
	 A woman who is luxurious and flamboyant

	12.
	Onyenaụdịa 
	 Different personalities
	 A woman that has her own unique personality

	13.
	Anyafụlụgonwụlia
	The eagle is a revered bird in Africa. One who sees it rejoices or sings its praises, because it is rarely seen 
	 A rare gem of a woman

	14.
	Anakwadoije
	A forefront person
	 An outstanding personality

	15.
	Agịdịbụezeji
	Agidi means a fertile  farmland  is the king of yams. 
	 A huge woman full of potentials

	16.
	Ọchili ọzuo 
	A person that cares and nurtures any child that comes her way.
	 A  woman who is caring, hospitable and generous

	17.
	Ọchilimma  
	 A good leader
	 A woman whose leadership qualities  are outstanding

	18.
	 Ọkanịkpo
	That which is easily noticeable or conspicuous among many
	Most outstanding woman amongst many women


Classification of Nicknames Based on Physique

	S/N
	Nicknames
	Pragmatic Meaning 
	Cultural Meaning

	1
	Orimmili
	Orimmili is a  flowing river with a lot of beautiful things in it.
	A woman who is gracefully beautiful.

	2
	Ọkpa akụm
	Okpaakum refers to the leg of a hippopotamus. The hippopotamus is a huge animal that lives in the river. In Anam, there is an oracle called Akum. Its worshippers can turn themselves into Akum and stay in the river as long as they desire. Akum is highly revered in Anam. 
	It means a huge woman who has graceful movement and poise.

	3
	Uboko
	A beautiful and a huge woman
	A beautiful and a huge woman

	4
	Asamma
	Asa is beautiful fish that has shiny skin. It is regarded as the most beautiful fish in the river.
	 A woman who is the most beautiful in the midst of many

	5
	Mmilimma
	A beautiful river that everyone yearns to bath in 
	A woman whose beauty entices all

	6
	Mmilinzu
	A still and a freshwater that is fetched  early hours of the morning
	 A clear and a spotless beauty

	7
	Ochendo
	 A shield that covers all
	A beauty that supersedes and overshadows all

	8
	Anazomma
	Unquestionable beauty
	Undisputed beauty

	9
	Orimilinni
	 A beautiful river
	A huge and a beautiful woman

	10
	 Anuenyi eluogbenyeonu
	The meat of an elephant does not get to the poor
	 A woman whose beauty is meant for only the rich

	11
	Goligbo 
	The wealth of a rich man can buy many labourers
	A woman whose beauty has bought the heart of many

	12
	Aju Ijele
	Ijele is a big and colourful masquerade to behold. Everything about the masquerade is beautiful 
	 A huge and a beautiful woman

	13
	Makali
	Exceptionally beautiful
	Outstandingly gorgeous

	14
	Ulukpujiọnwa
	 A great beauty
	 A  beauty that supersedes

	15
	Aja gold
	 Smooth material for making that which is precious to glitter
	 A smooth-skinned woman, a refined beauty and a beautiful person

	16
	Anaka akpụ na- ebelu akpụ okwu
	 A cassava stem whose leaves cover everywhere that passersby  have to move aside for passage
	 A woman whose beauty causes conflict or strife among people

	17
	Aka Adah
	 Adah is a masquerade in Anam that displays for all to see during the Nzire Ani festival.  It is a beautiful masquerade.
	 Spotless beauty

	18
	Akapuorichukwu
	Created without moderation
	A woman who is created on a special day in which God did not apply moderation in making her beautiful. Excessively beautiful

	19
	Ọkwuluọka 
	Most spectacular 
	 Most beautiful to behold  or physically endowed

	20
	Ọna mmarụnaịyị
	 A person with physical prowess
	 A woman who has the physical strength to fights

	21
	Ugosimba
	 Beauty from a foreign land
	 A foreign beauty

	22
	Nwa amulu amu
	 A precious child
	A precious child


Classification of Nicknames Based on Family Background

	S/N
	Nicknames
	Pragmatic Meaning
	Cultural Meaning

	1
	Ugobelụnọji
	An eagle is a revered bird and then perches on a great tree (Iroko).
	A rare gem of a woman in a noble family. A person held in high esteem who mingles with great people or people of nobility.

	2
	Ọnye igwenekweliọkalanotu
	 A rich person that other rich persons obey
	A wealthy woman that does whatever pleases her with her wealth.

	3
	Agbomma
	A family that everyone wants to associates with
	A beautiful lineage that is worthy to be associated with.

	4
	Mmaọdụ
	Something attractive
	 An attractive woman from a good lineage.

	5
	Ọchenezi ụmuagbala
	One who is very hospitable
	 A cheerful giver and one who is hospitable

	6
	Galasia umuagbala
	If you are wealthy, it is in your house
	A rich woman is only rich in her homestead.

	7
	Ezelu agbo
	A family that everyone wants to associates with
	A beautiful lineage that is worthy to be associated with.


Conceptual Metaphors Inherent  in the Nicknames

The formula for the analysis is:

 X IS (or AS) Y: where X represent the target domain and Y the source domain, or as Lakoff (1993) mnemonics, TARGET DOMAIN IS SOURCE DOMAIN (Ezeifeka, 2018).
1. PERSONALITY IS A SIGNBOARD

Personality belongs to the target domain and the concept of signboard is used to conceptualize personality. This shows one can see other people’s personality as it is being displayed without them being conscious of it. It therefore means that one’s character is a noticeboard that they carry about.
2. WOMAN’S BEAUTY IS A TAR ROAD

A tar road is always beautiful, glossy and dark. Beauty is explained as a tar road that is smooth, hitch-free and that which people would like to ply several times, because it gives joy and the needed satisfaction. It makes one’s journey enjoyable. Beauty is the target domain , while tar road is the source domain. 
3. WOMAN’S BEAUTY AS A RIVER

The beauty here is something intangible and it belongs to the target domain. The physical thing river is used to explain what beauty means. Rivers are flowing natural water bodies. It is cold when the weather is hot and warm when the weather is cold.  People in the riverine areas cannot survive without the river. It is a source of water for cooking, drinking, washing, and cleaning and they also fish there. Everything around them revolves around the river. Hence, nicknames like ‘Mmilimma’, ‘Mmilinzu’, ‘Orimmili’, ‘Orimmilinni’, ‘Nne mmili’ et cetera are prevalent in Anam culture to extol the beauty of the river.   
4. WOMAN’S FERTILITY IS A FERTILE YAM FARM

Fertility is conceptualized as a fertile yam farm that produces big tubers every harvest season. This is because the people of Anam are predominantly farmers. They cultivate yams, cassava, cocoyam and other rich tuber crops and so, they use what can be found in their immediate environment to conceptualize fertility, especially the fertility of a woman. A woman is expected to be fertile with a lot of potential for her husband and in-laws This is also reflected in the nickname ‘Aniovunaemeji’.
5. WOMAN AS AN EAGLE

The eagle is a bird that is rarely seen and it is highly revered in Anam culture. It flies higher than other birds and it has a sharp vision. Woman’s beauty and personality is conceptualized as an eagle, because of the outstanding qualities of the eagle. Eagle is strong, powerful, resilient and a goal-getter. It stands for royalty, majesty, dignity, beauty, honour and courage in Anam culture and the entire Igboland. It is rare to find a woman that has all these qualities and that is why women that exhume these characteristics are nicknamed: ‘Ugobenoji’, ‘Akwaugo’, ‘Orjiugo’ et Cetera. 
6. WOMAN’S HUGENESS AS A HIPPOPOTAMUS

Hippopotamus is a huge water animal and it is also revered in (Oroma-Etiti) Anam. The hippopotamus is used as a concrete reality to explain the abstract idea of hugeness. In Anam culture, a stereotypical ‘agbala’ is one that is huge and has beautiful comportment. Hence, nicknames like ‘Okpaakum’, ‘Enyinwanyi’ et cetera are answered to show that women are not just beautiful, but have the physique it takes to be an ‘agbala’.
7. WOMAN’S BEAUTY IS AN ‘ASA’ (FISH)

In Anam culture, people believe that Asa is the most beautiful of all fishes in the river. One’s level of thinking abstractly is affected by the words in the person’s vocabulary and the things within their immediate environment. So, a woman’s beauty is conceptualized as ‘Asa’ (fish) to mean that the woman is the most beautiful of all women. Consequently, nicknames like ‘Asamma’, ‘Asampete’ et cetera pervade the people’s culture.
7. WOMAN’S GREATNESS AS ‘IJELE’ MASQUERADE
Ijele is a huge and colourful masquerade and so is everything about it. It is the largest and most conspicuous of all masquerades in Igboland. It is highly revered in Anam culture and it is the only masquerade that can be watched openly by the womenfolk in Anam. A woman’s greatness as an abstract quality is explained using the physical attributes of the ‘Ijele’ masquerade. Many women who are considered great or important in Anam culture are nicknamed ‘Ijele’, ‘Nne mmanwu’,  ‘Aju Ijele’ et ctera.
8. WOMAN’S NOBILITY IS AN ‘IROKO’ TREE (ORJI)
The iroko is a strong tree that can withstand any harsh weather condition and it is the highest surviving tree. It is a powerful tree that is revered in the Igbo culture. Nobility which belongs to the target domain is conceptualized as an iroko tree, because of the outstanding qualities which the Iroko tree possesses. It is only a noble and classy woman that is fit to answer nicknames like ‘Ugobenoji’, ‘Orjiugo’ et cetera. The noblewoman is regarded as ‘Ugo’ in Anam culture and is only allowed to perch (associate with) the Iroko tree. These nicknames portray the greatness and nobility of the ‘Orji’ tree.  
9. WOMAN’S BEAUTY IS SPOTLESS 

A woman’s beauty is conceptualized as that which is not dirty, spotless, clean and free from all blemishes. Hence nicknames like ‘Akaemetu’, ‘Akwaugo’ et cetera are prevalent.

Discussion of Findings

Nicknaming in Anam culture is one of the cultural vestiges of the people’s beliefs that are gradually dying because the 21st Century women (‘agbala’) do not pride themselves in answering their nicknames. The older women retained their nicknames that show their history and what they culturally believe in, while some younger women (agbala) have abandoned their traditional nicknames for some recent peripheral English nicknames that do not show Anam cultural beliefs due to migration, urbanization, intercultural marriage and other cultural developments. It is discovered in this study that the nicknames given to Anam women revolve around what is in their immediate environment. They consider mostly beauty, personality, skills and abilities when nicknaming an ‘agbala’. The names do not have patriarchal subjugation of the women folk. The nicknames which women bear in Anam follow them even to their old age which consequently makes some younger persons not to know the official names of these older women. 

Again, it is also seen in this study that these nicknames are metaphorically laden with meanings that are beyond the literal level. Abstract ideas are conceptualized with concrete realities of things in the immediate environment of the Anam people. 

In answer to research question one, the nicknames that are prevalent among Anam women are Signboard, ‘Ezikolota’, ‘Ugobelunoji’, ‘Otuodo’, ‘Nnemmanwu’, ‘Asamma’, ‘Mmilinzu’, ‘Ajuijele’, ‘Aniovunemeji’ et cetera. 
In response to question two, the conceptual metaphors prevalent in the nicknames are: PERSONALITY IS A SIGNBOARD, WOMAN’S BEAUTY IS A TAR ROAD, WOMAN’S BEAUTY AS A RIVER, WOMAN’S FERTILITY IS A FERTILE YAM FARM, WOMAN AS AN EAGLE, WOMAN’S HUGENESS AS A HIPPOPOTAMUS, WOMAN’S BEAUTY IS AN ‘ASA’ (FISH), WOMAN’S GREATNESS AS ‘IJELE’ MASQUERADE, WOMAN’S NOBILITY IS AN ‘IROKO’ TREE AND WOMAN’S BEAUTY IS SPOTLESS.
 For research question three, PERSONALITY IS A SIGNBOARD means that one’s personality is what people carry about for others to see; it is that aura that surrounds them. WOMAN’S BEAUTY IS A TAR ROAD means that the woman’s beauty is attractively enticing for all to behold. A WOMAN’S BEAUTY AS A RIVER means that woman’s beauty allures and is capable of making people transfixed just like the way people get transfixed when they see the river. A WOMAN’S FERTILITY IS A FERTILE YAM FARM means that the woman is full of potential. A WOMAN AS AN EAGLE means that the woman is of noble personality that emanates from her family or her husband’s personality. WOMAN’S HUGENESS AS A HIPPOPOTAMUS means that the woman is huge with graceful poise and balance and is a typical image of an ‘agbala’. BEAUTY IS AN ‘ASA’ (FISH) means that the woman is the most beautiful amongst equals. WOMAN’S GREATNESS AS ‘IJELE’ MASQUERADE means that the woman is beautiful with an elegant demeanour and is usually the most beautiful among women. WOMAN’S NOBILITY IS AN ‘IROKO’ TREE means that the woman is from a noble family and mingles with only people of great nobility. Finally, WOMAN’S BEAUTY IS SPOTLESS means that the woman is flawlessly beautiful. 

In response to research question four, the classification of nicknames given to Anam women was based on the personality of the woman which comprises her skills, her physique which consists of beauty and body structure and her family background or her husband’s family background. 

For research question five, the social and cultural implications of nicknames among Anam women in Anambra State are: it shows the cultural beliefs of the Anam people like their belief in rivers, gods and goddesses, masquerade and their skills in agriculture, it shows the status of a woman in her family and society in Anam culture and it socially shows endearment and acceptance of a woman by her in-laws.

Finally, nicknames portray some cultural and social ideologies of the Anam culture and by extension to Nigeria because our ideologies are formed from our thoughts and the things within our immediate environment. In Anam culture, ideologies are created from the people’s culture, festivals and beliefs and that also influences the names they bear. Hence, our names are our identity. 
Conclusion

I bring this academic journey to an end with the saying of Thomas Paine, “Titles are but nicknames and every nickname is a title”. Cultural nicknames are our identity as they reflect what we believe in, and our history and it is also that which we pass on to the younger generation. It gives a sense of belonging to its bearers. The names are rich in cognitive metaphors that are drawn from the immediate environment and culture of the Anam people through cross-mapping of domains; using concrete experiences to explicate abstract realities of life. These nicknames can be sustained by answering them wherever we are because language is intertwined with culture. The names should be answered by the Anam because, it reflects the people’s rich culture of farming, fishing, masquerade, ‘Ine Ezi’, ‘Ive Okpu’, Naming, Age grade, ‘Omugo’ et cetera.  
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