
 INTERNATIONAL JOURNAL OF BUSINESS AND MANAGEMENT RESEARCH 

https://journals.unizik.edu.ng/ijbmr     Vol.6 | No. 3 | Oct 2025   ijbmruunizik@gmail.com          | i  
 

 

 

INTERNATIONAL JOURNAL 

OF BUSINESS AND 

MANAGEMENT RESEARCH 
P-ISSN: 1118-4256, E-ISSN:3034-4327 

 
Vol. 6 No.3 October, 2025 

 

 

 

 
Published by: 

 DEPARTMENT OF BUSINESS ADMINISTRATION,  
NNAMDI AZIKIWE UNIVERSITY, AWKA, 

 ANAMBRA STATE, NIGERIA. 

  

https://journals.unizik.edu.ng/ijbmr


 INTERNATIONAL JOURNAL OF BUSINESS AND MANAGEMENT RESEARCH 

https://journals.unizik.edu.ng/ijbmr     Vol.6 | No. 3 | Oct 2025   ijbmruunizik@gmail.com          | ii  
 

 
INTERNATIONAL JOURNAL OF 

BUSINESS AND MANAGEMENT 

RESEARCH 
 

 

 
Vol. 6 No.3 October, 2025 

 
 

 

 

Available online at https://journals.unizik.edu.ng/ijbmr 

 

 

 
 

Published by: 

 DEPARTMENT OF BUSINESS ADMINISTRATION,  
NNAMDI AZIKIWE UNIVERSITY, AWKA, 

 ANAMBRA STATE, NIGERIA. 
 

  

https://journals.unizik.edu.ng/ijbmr
https://journals.unizik.edu.ng/ijbmr


 INTERNATIONAL JOURNAL OF BUSINESS AND MANAGEMENT RESEARCH 

https://journals.unizik.edu.ng/ijbmr     Vol.6 | No. 3 | Oct 2025   ijbmruunizik@gmail.com          | iii  
 

About the Journal 

International Journal of Business and Management Research (IJBMR) is an academic 

journal published bi-annually by the Department of Business Administration, Nnamdi 

Azikiwe University, Awka, Anambra State, Nigeria. IJBMR aims at providing an 

intellectual platform for researchers in Management Sciences, Social Sciences and Allied 

Areas to publish their scholarly empirical and theoretical research papers with a view to 

disseminating knowledge across the globe. Interdisciplinary researches are also 

encouraged in IJBMR to foster creativity and innovation practices in management and 

social sciences. 

  

This peer-reviewed journal publishes only original manuscripts that have not been 

published, or under consideration for publication elsewhere, and once accepted for 

publication cannot be published somewhere else in whole or part without approval from 

IJBMR Editorial Board. 

 

Open Access Policy 

As a fully Open Access journal, IJBMR provides immediate open access to all its contents 

to make quality research freely accessible and available to the public thereby boosting 

greater global exchange of knowledge.  

 

Publication Guidelines 

Guidelines for Submission of Papers 

(1) Articles should be type-written with double-line spacing one face only, not more 

than 15 pages of A4 paper including references, diagrams, pictures and appendices 

on 12 font size, Times New Roman font style and the new APA Referencing style.  

(2) The cover page should bear the title of the Paper/Article, the author’s(s’) name(s), 

affiliation(s), e-mail address(s) and phone number(s). 

(3) Article should be accompanied with an abstract of not more than 250 words 

containing statement of problem, methodology, findings and 

recommendations/contribution to knowledge.  

(4) A soft copy of the paper/article should be sent online as an attachment to 

ijbmruunizik@gmail.com.  
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(5) All manuscripts shall be peer reviewed to ensure accuracy and relevance. A 

manuscript will be accepted for publication sequel to the referees’ 

recommendations.  

(6) Those whose papers are accepted for publication will be required to pay a sum of 

Twenty Thousand Naira (N25, 000) or Fifty US Dollars ($50) publication fee.  

(7) We welcome original manuscripts that have not been submitted elsewhere for 

publication. Copyright of all accepted articles are ceded to IJBMR. 
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